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New Exploration of Cigarette Packaging Design Based on the
Image of " the Twelve Beauties of Jinling"
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University, Nanjing 211899, China; 3.College of Art & Design, Nanjing Tech University, Nanjing 211899, China)

ABSTRACT: By analyzing and comparing the images of "the Twelve Beauties of Jinling" in the Qing Dynasty, the Re-
public of Chinaand the modern times, We summarize the evolution rules of the images of "the Twelve Beauties of Jinling"
in the original embroidery, picture chanting, cigarette labels, cigarette brand and modern cigarette packaging design.
Through document analysis and case study, the images of "the Twelve Beauties of Jinling" in the three periods were
compared and analyzed from four aspects: character faces, postures, movements, costumes and background, and the
characteristics and evolution rules of the images of "the Twelve Beauties of Jinling" were sorted out. Taking the image of
"the Twelve Beauties of Jinling" as the entry point, it is proposed that the modern cigarette packaging design should be
based on loyalty to the original works, excavating the connotation of Chinese traditional culture, and carrying out innova-
tive design in combination with modern aesthetics, so as to provide practical theoretical basis and support for the innova-
tive design of the cigarette packaging of the Dream of Red Mansions series and avoid the cultural brand packaging design
from being out of context and formalism. As a means of promotion and a carrier of cultural communication, packaging
design can effectively improve the cultural value of cigarette brands, spread Chinese excellent traditional culture, and ul-
timately promote the benign development of traditional culture in the application of modern design.
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Fig.1 "Nanjing" (the Twelve Beauties of Jinling)
cigarette series packaging
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Fig.2 "Nanjing" (the Twelve Beauties of Jinling)
cigarette packaging 2nd edition
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Fig.3 "Nanjing" (the Twelve Beauties of Jinling)
cigarette packaging 3rd edition
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Fig.4 "Nanjing" (the Twelve Beauties of Jinling) cigarette packaging latest edition
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Fig.6 Comparison of Wang Xifeng in Fei Danxu's The
Twelve Beauties of Jinling, Wang Xifeng in Nanyang
Brothers' cigarette label and Wang Xifengin Liu
Danzhai's "Nanjing" cigarette packaging
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Fig.8 Fei Danxu's version of Shi Xiangyun
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Fig.9 Comparison between Fei Danxu's version of Wang
Xifeng, Nanyang Brothers' cigarette brand of Wang
Xifeng and Liu Danzhai's version of Wang Xifeng
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Fig.14 Cigarette brand background
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Fig.15 "Nanjing" (the Twelve Beauties of Jinling)
cigarette background
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Fig.16 Lin Daiyu and hibiscus flowersin Dai Dunbang's A
Dream of Red Mansions
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(Gaiqi, cigarette brand, Liu Danzhai)
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Fig.21 Hongtashan (legend)

BRI (€SS 0D

P22 BRI (BERE )
Fig.22 Alishan (magic mirror)
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Fig.23 Yellow Crane Tower
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