W TR 5 43% 424
204 PACKAGING ENGINEERING 2022 4E 12 /]

[ s tEikigit ]
£ T CiteSpace WIRiFAR 55 1% T R AT 4L 5 1

R, ExE
(fE et TAE2ABE, fRJH 350118)

HWE. B8 RS EITARARRIE, MIRHEIRS R0 A B BAT LA TAAL AT, TP IHEF Y
AARIR G S it M) . TR EFe RSB, AR RBALRB IR S B 1 ook s & L 09 R 5% A%

£, %# £ 1990—2020 F B W SR FIR SR AR T 2 LIS BB RRE . IR AREH T
BA, ABFHABARLARE, MR TLELEEZARE R BHLRE; MEBAFRLATRIRESER %
AE, A TRRGEZAT X, ENFRIARFAY, KIONEF BAPRE . TR %L Bt
AFERNKT, 3 ERBIR G R IREAY

Xk$iF: CiteSpace; #& M 4% ; TAALH

hESEE. TB472 XEktRiRE: A XEHS: 1001-3563(2022)24-0204-11

DOl : 10.19554/j.cnki.1001-3563.2022.24.023

Visual Analysis of Tourism Service Design Research Based on CiteSpace
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ABSTRACT: The work aims to carry out visual analysis on literature from the perspective of tourism service design in
view of the good momentum of rapid development of tourism service design, so as to obtain the knowledge structure, re-
search hotspots and development trend in the current field and provide reference for future service design in tourism ser-
vice design research and tourism industry. The relevant data at home and abroad from 1990 to 2020 were collected from
CNKI and Web of Science. CiteSpace was used to make a visual analysis on the literature publication time, highly cited
literature, research hotspots and research frontiers of service design in tourism, to compare the differences between do-
mestic and foreign researches. From 1990 to 2020, the research of tourism service design at home and abroad is on the
rise. The popularity and citation frequency of foreign research is higher than that of domestic research, especially in the
interdisciplinary field, with the focus on the built environment and traffic-related strategies. However, the domestic re-
search focuses on the product service system, and tends to the mode of technology implementation. Considering the pre-
sent situation and trend of research, an in-depth discussion is made on smart technology tourism, sustai nable development
and global tourism, and the new development trend of tourism service design is put forward.
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Tab.3 Centrality ranking of keywords from foreign
tourism service design (Data source: WOS)

FF5 4y Kt i) e B
1 1996 Model 0.19
2 2001 Behavior 0.13
3 1998 Design 0.12
4 1996 algorithm 0.10
5 2000 Impact 0.07
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7 2003 Service 0.05
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9 2003 Access 0.05
10 2004 Allocation 0.05
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Tab.4 Centrality ranking of keywords from domestic
tourism service design

P55 Ay Kt 1) B
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3 2013 AT AL 0.18
4 2016 iR 40 A 0.09
5 2007 XA 0.09
6 2008 Web Il 55 0.07
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