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Application of Zodiac " Mouse" Element in Red Wine Packaging Design

HUANG Shu-ting, QIAN Tie-yu
(Nanchang University, Nanchang 330000, China)

ABSTRACT: This paper aims to study the application of the traditional Chinese zodiac "mouse" in red wine packaging
design, explore the inheritance and innovation of traditional Chinese zodiac "mouse" in modern red wine packaging de-
sign, provide ideas for Chinese zodiac packaging, promote the packaging and development diversification of red wine
industry, and find a new direction for inheriting and carrying forward traditional culture. Through the in-depth under-
standing of the traditional zodiac culture and giving full play to its advantages, analyze and explore the innovative appli-
cation of the traditional zodiac "mouse" element in red wine packaging from the actual design case "mouse you colorful"
series red wine packaging design. The traditional Chinese zodiac packaging has become an increasingly popular cultural
phenomenon and artistic expression form, which contains rich cultural spirit and connotation, and also makes the modern
packaging design more vigorous and dynamic. The design and re-creation of the zodiac "mouse” element in the field of
red wine not only improves the market competitiveness and commercial value of red wine, but also opens up a new path
for the inheritance and development of traditional culture and shows the charm and style of Chinese traditional culture.
KEY WORDS: "mouse" element; red wine packaging design; traditional culture; folk culture
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Fig.1 Change trend of China's wine consumption
from 2016 to 2020
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