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Technology-empowered Humanity: Inclusive Design in Digital Place-making
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(1.School of Design, Nanjing University of the Arts, Nanjing 210013, Ching;
2.School of Architecture and Urban Planning, Nanjing University, Nanjing 210093, China)

ABSTRACT: Inclusive design as a design method based on human spirit can ensure that design results meet more needs
of audiences as much as possible. The work aims to provide theoretical and practical reference for the place theory and
making method under the background of digital transformation, and support the transformation of place-making to inclu-
sive planning, design and action process. Based on the guiding framework of inclusive design in the digital context, the
specific content and key elements of digital place-making were highlighted to discuss the necessity and feasibility of in-
clusive design, and build an analytical framework from three dimensions: digital service empowering public participation,
barrier-free digital interactive design, and accessible digital environment shaping. The realization path model of inclusive
design in the digital place-making was constructed. The digital place-marking based on inclusive design can effectively
bridge the digital gap, realize information equality and space justice, and cope with the changes in participation mode,
service mode and path process of place-making brought by digital technology.
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