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Pattern Design and Digital Art Performance of Cultural and
Creative Products of China Airshow
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ABSTRACT: The work aims to study the innovative design application of airshow cultural and creative products under
the background of digital art design. Through explaining the content meaning and development of digital art, studying the
development and cultural spirit of China Airshow, and analyzing the current situation of aerospace cultural and creative
product design, the practical application of pattern design in airshow cultural and creative products based on the back-
ground of digital art, as well as the application methods of innovative pattern design in cultural and creative products were
further refined and analyzed. The application and development of digital art in cultural and creative products for airshow
were put forward, and the combination of digital art and cultural and creative products was prospected. By exploring the
meaning of digital art and its practical significance, and taking digital art design as the background, the use of pattern de-
sign in cultural and creative products for airshow is further explored. With design techniques as the entry point, it is con-
cluded from the analysis that the innovation of pattern design in cultural and creative products for airshow can meet the
needs of various people. It is necessary to consider various influencing factors before pattern design, and fully express the
cultural theme and specialty feature of airshow from the perspective of design aesthetics, so as to promote the publicity
and development of airshows and aerospace industry in China.
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Fig.2 Ocean airplane phenix silk square scarf from CASCI
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Fig.3 Chinese airplane dazzle badge set from AVIC
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Fig.9 Flower and moon aerospace theme collection scarves
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Fig.10 Jixian-Yunluo collection bookmark
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Fig.11 The trips to sun moon star collection badge
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Fig.12 Package design of Chinese airplane epaulet collection
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Fig.13 Single package of Chinese airplane epaulet collection
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Fig.16 Design diagram for graphic pattern of cultural and
creative products for airshow designed by the titleholder
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Fig.17 Gift box effect of cultural and creative
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Fig.18 Brooch effect of cultural and creative
products for airshow
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Fig.19 Mug effect of cultural and creative
products for airshow
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