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CaseAnalysis and Design Value of Upcycling Design in the Republic of Korea
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ABSTRACT: In order to gain market recognition for products upcycled from waste materials, it is necessary to find the
connection between waste materials and consumer expectations. The work aims to analyze the case of upcycling design
brands in the Republic of Korea and interpret the product value, so as to explore the possibility of transforming waste
materials into new commodities, and to provide reference ideas for the value re-creation of waste materials and the recog-
nition of upcycled products in the market. Literature research was used to study the meaning and social significance of
upcycling design. Based on case analysis, the design of upcycled products was analyzed from three dimensions of mate-
rial, function and appearance, and the design characteristics of upcycled products were summarized. Then, from the rele-
vant theory of product design value, the value of upcycled products was summarized and concluded. With sufficient de-
sign ideas, upcycled products designed and manufactured from waste materials can achieve both functionality and aes-
thetics. Environmental protection value is the most representative characteristic and value of this kind of products. Func-
tional, aesthetic and environmental value factors can make upcycled products be more easily recognized by the consum-
ers, thus making it possible for upcycled products to be sustainably produced and consumed.

KEY WORDS: upcycling design; product characteristics; value; environmental protection
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