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Design of Regional Red Cultural 1P Product Based on Qualia Theory

LIU Wei-shang, WANG Ze-yi, SUN Bing-ming, CHEN Xu
(YYanshan University, Hebei Qinhuangdao 066000, China)

ABSTRACT: The work aims to introduce the qualia theory into the design of regional red cultural IP product and explore
the design strategy of qualia theory applied in the regional red cultural 1P product, so as to arouse the deep resonance of
the masses for regional red culture. According to the connotation and characteristics of qualia theory, three levels of
gualia theory were constructed. Starting from inheriting red culture, highlighting regional characteristics and meeting
emotional needs of the audience, the qualia theory was integrated aiming at the problems existing in the present design of
regional red cultural IP product and the design strategy was explored from the three levels of qualia image element ex-
traction, narrative scene construction and individual emotion awakening. Finally, taking Li Dazhao, a red figure in Laot-
ing County, Hebei Province, as an example, the design strategy was practiced and verified. Applying the qualia theory to
the design of regional red cultural IP product can make the IP product a link between historical context and audience
emotion, increase the interaction of red culture, promote the personalized communication of |P product and effectively
arouse the deep emotional experience and resonance of the masses, thus bearing regional culture and spreading red spirit.
KEY WORDS: qualiatheory; red culture; regional culture; IP; cultural and creative product
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Fig.9 Expression of subject-object resonance in the deep structure of "Dazhao Hometown" product
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Fig.10 Design effect of "Dazhao Hometown" product (1)
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Fig.11 Design effect of "Dazhao Hometown" product (2)
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