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Red Rural Tourism Service Design Based on Kano M odel

WEI Jia-xing, GUO Xuan-wen
(Guilin University of Electronic Technology, Guangxi Guilin 541004, China)

ABSTRACT: The work aims to analyze the pain points of red rural tourism services and the types of tourist demand and
rank the importance of each demand through Kano model and relevant methods of service design, to provide a reference
for improving the quality of red rural tourism services and tourist experience. The demands of tourists were collected and
sorted out by means of user journey map, desk research, questionnaire and affinity diagram to design and issue Kano
questionnaire. The attribute categories of various demands were analyzed and counted. The sensitivity of each demand
was calculated through the Better-worse four quadrant scatter diagram. In terms of transportation, tourists had a strong
demand for fixed shuttle buses and parking lots with sufficient parking spaces. At the same time, they hoped to obtain
traffic information to the scenic spot; In terms of scenic spot information, visitors most wanted to know the project in-
formation of the scenic spot and buy tickets online; In terms of infrastructure and services, tourists had a strong demand
for controlling the number of tourists, route planning, infrastructure and professional tour guides. Secondly, they hoped
that there were home stay hotels and goods delivery services around the scenic spot; In terms of tour content, tourists most
wanted to feel the spiritual connotation of red culture and taste local specialties. At the same time, they had great expecta-
tions for folk cultural characteristics, cultural and creative souvenirs, creative explanations, exhibitions, etc. Kano model
can scientifically and effectively analyze the types of tourist demands of red rural tourism and the importance of each
demand, and guide the service design and planning of red rural tourism, so as to enhance the quality of its service system.
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Fig.1 Red rural tourism user journey map
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Tab.3 Population characteristics of Kano questionnaire
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Tab.4 Reliability and validity test results
of Kano questionnaire
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Tab.5 Evaluation of Kano demand types
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Tab.6 Statistics and classification of tourist demand types of red rural tourism services
i IR SR AT SR W ANEE R TEER AT R Wi TR PR 155 Better i Worself Bettir-yvorse
(A) (M) (0) (1) (R) (Q) 4% GES
Al 40 29 6 20 0 1 A 0.484 0.368 o}
A2 33 32 6 25 0 0 A 0.406 0.396 o}
A3 32 27 5 31 1 0 A 0.389 0.337 A
A4 25 32 9 29 0 1 M 0.358 0.432 M
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Fig.3 Better-worse four quadrant scatter diagram
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Tab.7 Sensitivity of red rural tourism service demand index

%5 Better-Worse 4728 HURE (R) He4 e Better-Worse 4325 HUEE (R) Hi#
Al (@] 0.608 4 C5 (@] 0.704 1
A2 (@] 0.567 8 Cé6 A 0.561 11
A3 A 0.515 16 C7 A 0.543 13
A4 M 0.561 10 C8 | 0.447 23
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B2 | 0.390 25 D2 A 0.521 15
B3 M 0.543 12 D3 A 0.454 22
B4 | 0.417 24 D4 A 0.466 20
Cl | 0.509 17 D5 A 0.535 14
C2 M 0.464 21 D6 A 0.494 19
C3 (@] 0.615 3 D7 (@] 0.633 2
C4 (@] 0.597 5
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Tab.8 Ranking of importance of red rural tourism service
demand with different attributes
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