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Design Expression and Method Exploration of Cultural and
Creative Products Based on Idioms
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ABSTRACT: The work aims to explore the cultural connotation and outline of idioms in products based on the
characteristics of existing cultural and creative products and integrate linguistic theory to build a cultural and creative
product design method that can express the idiom culture. On the basis of incorporating the prototype category theory into
"cognitive association”, a cognitive graded snowflake model was established to analyze the target idiom. According to the
objects and images in the idiom, various forms of works were collected, the images of these works were simplified and the
key lines of internal shapes were taken and the characteristic outline of the product in the design category was extracted.
The data bank of the shapes of design elements and the documents of product forms were established through vector
processing. Then, line shape elements and outline of the target product were selected and combined according to shape
grammar rules, thus generating innovative cultural and creative product based on idioms. After the cognitive analysis of
linguistics and the creative transformation and image expression of design, idioms could become an effective expression
method of cultural and creative products. The application value of the prototype category theory in cognitive linguistics to
the design of cultural and creative products is summarized to promote the expression of idiom connotation in outline
design and cultural symbols of product.
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Fig.1 Division of themes and use of colors
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Fig.2 Analysis of the relationship between various idioms and product modeling
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Fig.5 Design method of cultural and creative products based on idioms
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Fig.6 Snowflake model of cognitive grading of target idiom
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