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Design of Cultural and Creative Product Based on Digital Intelligence

HU Zhi-cai
(Pingxiang University, Jiangxi Pingxiang 337055, China)

ABSTRACT: The work aims to explore the design method of combining digital intelligence technology and cultural and
creative product, so as to provide a reference design paradigm for the application of digital intelligence technology in
cultural and creative product. With digital intelligence technology as the research starting point, the technical application
ideas were clarified through the analysis of sensor technology, augmented reality technology, additive manufacturing and
other technologies. Then, combined with the principles of digital technology and design methods, the design methods and
key points of cultural and creative product based on digital intelligence were summarized, and the application methods of
digital intelligence technology in creative design, path optimization, scene integration, digital library construction, modu-
lar combination and other aspects of cultural and creative product was concluded, to build the design model of cultural
and creative product based on digital intelligence. The combination of digital technology and cultural and creative product
can optimize the product performance, promote the efficient interconnection between cultural and creative product and the
digital world, improve the intelligent attributes of cultural and creative product and contribute to "live" cultural and crea-
tive product. Moreover, the consumer centered digital experience mode can improve the communication efficiency of
cultural subjects, enhance the interactive experience of cultural and creative product, and promote the development of the
cultural value attribute of cultural and creative product to the digital industrial chain, so asto realize the optimal allocation.
KEY WORDS: digital intelligence; digital technology; cultural and creative product; intelligent cultural creativity
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