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Design of Campus Culture and Creativity Based on Narrative M odel

YAN Ting-min, CHEN Zi-he, WANG Lu-yao, LI Yi-nan
(School of Art, Southeast University, Nanjing 211189, China))

ABSTRACT: The work aims to explore the application value and methods of narrative theory in the design of campus
cultural and creative products, propose a narrative-based campus cultural and creative design model, and design and de-
velop products with campus cultural characteristics, thereby enriching the types of campus cultural and creative products
and conveying the value and influence of campus culture. The feasibility of introducing narrative concepts into campus
culture and creativity was analyzed, the cultural resources of colleges and universities were sorted out in levels, and then
the narrative design process of campus culture and creativity was explored. From the establishment of narrative theme, the
expression of narrative plot, the use of narrative rhetoric, the selection of narrative way and the realization of narrative
purpose, the narrative model of campus culture and creativity was built, and the design practice of the campus cultural and
creative products was carried out. Introducing narratology into campus cultural and creative design and applying narrative
model to guide campus cultural and creative products can better arouse users' emotions, spread and exchange campus
culture, and provide new reference steps and practical paths for the application of campus cultural and creative product design.
KEY WORDS: campus culture and creativity; narrative concept; narrative model; campus culture level; product design
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