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ABSTRACT: The work aims to explore the development trend and practice of modern packaging design under the lead-
ership of the national tide in terms of internal and external innovation and competitiveness. To create made-in-China
packaging, further promote the integration of traditional culture in modern design development, Chinese fashion industry
focuses on the national tide elements on the occasion of transformation and upgrading. In this work, with the rise of the
national tide culture as foothold, combined with the correlation between the national tide culture and traditional auspi-
cious patterns as well as the widespread appeal of the public, its connotation was summarized as a whole and explored
concretely. The packaging design characteristics and practical significance of national tide style were explored. With the
help of structures, colors and visual symbols, the theory was correlated with practice. Then, the desigh and development
path of national tide elements in essence, innovation and cross-border integration was analyzed. And the effective display
and application ways of specific packaging design cases were explored. The integration of the national tide culture into
modern packaging design is an artistic interpretation and display of media and carriers, which can help to design a form
recognized by consumers, and better arouse people's resonance.
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