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Research on Red Culturein Hunan Regional Product Packaging Design

LIU Ya-ting
(College of Art Design and Media, Sanda University, Shanghai 201209, China)

ABSTRACT: The work aims to explore the regional product packaging design strategy with "red culture" of Hunan
Province as the subject. With the products of Hunan Province as the example, the application of Hunan red culture in local
product packaging design was studied through field investigation, case analysis, induction and summary. In the specific
design application, designers should reasonably use the colors, patterns and shapes contained in the red culture to enhance
the brand recognition and deepen the emotional experience and brand cultural connotation. Applying Hunan red culture in
regional product packaging design is a good strategy for promotion of products in Hunan Province, which can promote
brand competitiveness and carry forward national ideology.
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