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Bever age Packaging Design Based on Brand Culture

ZONG Tong-hui, LIU Jia-giao
(Hebei Academy of Fine Arts, Shijiazhuang 050700, China)

ABSTRACT: The work aims to explore the diversified performance of beverage packaging in integration and innovation
of brand culture sublimated from different forms, content, functional levels. With brand as the fulcrum, the design of
beverage packaging under the influence and integration of brand culture was explored. Based on this, the reality and the
development trend of current beverage packaging design were analyzed and summarized from the overall background.
According to the development of times and the actual demand, several paths of beverage packaging design that can be
tried were analyzed from various levels. Based on lessons drawn from some excellent cases, with the current public aes-
thetic and fashion trends as the center, continuous improvement and innovation were conducted based on the brand pub-
licity and display, to seek for brand and packaging symbiosis. The gradual stratification of beverage packaging design
with the brand culture as the core and the unique design as the support can create design works of more commercial val-
ues, enhance the brand influence of the enterprise, and obtain more social recognition, and thus sublimate the corporate
image and enhance the competitiveness.
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