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Unconscious Design Based on iQl Y| Icon and Interface Design
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ABSTRACT: The work aims to take iQl' Y] APP icon and interface on mobile phone as the research object to analyze the
design characteristics in different periods and the application of unconscious design, and put forward some suggestions for
unconscious design of video platform. Based on the study of unconscious design, the ways of using icons, the rules of ap-
plying graphics and interfaces and the visual effects presented by iQIY1 in different periods were analyzed. The rules and
common principles applicable to the icon and interface of video platform were summarized, and the unconscious design
was transformed to the purposeful design inspiration. Designers should actively explore the audience's unconscious mind
and needs, conform to the convergence of the audience, use unconscious design to cultivate the audience's stable uncon-
scious behavior, and summarize unconscious design into tangible design methods to develop a unique video platform.
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