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Design of Regional Public Brand of Agricultural Products
Based on NFT Encryption Art

LI Yi-jiong, SONG Ming-dong, CHEN Ying-bo
(Zhejiang A & F University, Hangzhou 311300, China)

ABSTRACT: The work aims to solve the problems of low brand recognition, unclear property rights, numerous counter-
feiters and low degree of digitalization commonly existing in regional public brands of agricultural products according to
the unique characteristics of NFT, and to promote rural revitalization. Firstly, the characteristics and problems of the cur-
rent domestic regional public brands were analyzed. Then, several solutions of NFT digital art in brand design, digital
promotion and brand right confirmation were summarized. Finally, the design idea and copyright protection scheme of
NFT encryption art were given. As a new concept and model born in the development of the global art industry, NFT built
a new digital social network with the characteristics of decentralization, uniqueness and traceability. Exploration of sev-
eral waysto integrate NFT digital artworks into agricultural product brand design, digital promotion and brand protection,
and attempts to achieve two-way flow of digital assets and real assets provide new ideas for enterprises to quickly build
brands, simplify sales processes and improve user experience in the post-epidemic era.
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Fig.1 Display of Nike NFT brand promotion case
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