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Summary and Prospect of Related Evaluation Research on
Cultural and Creative Products
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ABSTRACT: The work aims to collate and analyze the existing research results related to the evaluation of cultural and
creative products, and provide a theoretical basis for further research on the evaluation of cultural and creative products.
Literature method and induction method were used to comb and study the evaluation system, evaluation index, evaluation
method and technology of cultural and creative products, and on the premise of absorbing the existing achievements, the
relevant evaluation research prospects of cultural and creative products were carried out. In the field of evaluation of
cultural and creative products, there are the following phenomena and problems: the concepts and methods of
interdisciplinary integration are becoming increasingly obvious; the optimization and scientific application of evaluation
methods and technologies need to be further improved; the systematic evaluation system still needs to be improved; and
the evaluation perspective still needs to be expanded. Based on this, the research and development direction of the original
cultural representation evaluation system and method of cultural and creative products is proposed to further improve and
expand the related evaluation research of cultural and creative products.
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Fig.1 Conceptual analysis of cultural and creative products
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Fig.2 Research content of cultural and creative product evaluation

2 X mEERX TN KR

SCA S PR A R R B AR 5 3R S A
KBRS SR AN AR E TN R AR, £
SR S PP R b . PP i SR S A
A A X S 7 it AT S B A 1A 2 5 TR SCHRIR ) A S
Br, G553 E . TR IERTENGFEAT I N2,
B SCA PR A 22 2328 o SCRI ™ Wl BETHJ7 SR PFAY
RER . SCR™ ANBTHT A AR R | S0 g B
B PRZR | SR il n] 3 P A R 2R A SR
dn A E IR 2R

2.1 XEIFMETTARTEME R

SCR BT IT S8, BITESCAL B PR BRSE T A9 i
282 WS UIEST 25 Waghih >'a 2 = 1 = A LR G QR T i)
ST, 7 S B BRSO MR SR A T A
7 R o A1 RS AR T X N SR 7 it 5 T4
MZRG b BOPO RIS, LA™ Il 5t R G 2, 255
SCAY TN, RETIEHTSE T TSR BT
AR PR R AR T 5 SRR , AR ] X 9 S8l
PR BT A R AT IR VR | RIS S 1T
PR IR AR ; Al A AR SR P R AR R R

PR VIS IR R | WAL T S £
FRAT AN DGR, WA T % S e 1 44
SHEBLEE, 42 T IEONSE RHORL b T
PR SCR 7 B 05 SRR, I SCAL LR i
T SR B R T R S
RBTITOER, BT, (AR %
22 XEIFRINTEIT AR

77 i AN Product Appearance &8 7™ il i Y |
KIZE. gita . 250 . RN HMLRE R, &6
Jo R AT AILLELRGER 4, 1T S = b B AR e 4
A VL LA T3 1 T SR 7= i 55 O 8 FH T D RE N
FHBH T o 22 U PO 8 2 €0 f B 3501 4 PO R ) 2
FHRE P HE AR, FE AR ZE A N RIS gt — b
AL B Sk O A PR A | R A 2 S BR AR
PR BET PPN R R 5 ZERRR PR T 2R ik f gt
T —FhnT X R S L A v R SE I AT B W AR Y
TR Z s RSP BXAS | s <k e
Z3ANZEmE, T LRI AR ZRAEIERE,
Fa T T 42 i P S AR B ORI AL B H A
I SO i o T 2 GEVE AR AR 5 ] 3 s %
WA T, DL SRR B IRy Xk A



98 (S

T 7

2023 4 5 H

AL T AR S AT A AR, M T T SOk
BRI ORI 5T IE R fehk %Rz,
EKE R ( Grey Relational Analysis, GRA )
F1oaE U PR AR % HE ¥ 7% ( Technique for Order
Preferenceby Similarity to Ideal Solution, TOPSIS ),
R B TE AR 7 =2, X SC = il il 68,07 28 b sk
JLER B G b e T E B oA, R T — AT
Grey Relational Analysis-Similarity to Ideal Solutions
( GRA-TOPSIS ) (3L A RS TT SEM R R
2.3 XEFRERZITIENER

FEOATE <A -2 PO B E SO AR |
TR ERBRZE 3 A ZE . AREZEBT, BT A
SAARRR R, HEHGAEZW RIME | AR | B
P CUREREZE; AT RRRROT, RESAET
HREFN I, AAGTNREVE . PTERE . TN B2
JEaNER;, REZWEGt, W rEL . K. 7™~
dn e XL P IR AE 2 A ORI E R B
A AE T CLACRAR”, Sl 1G5 7 i 1 1 R A
LA AT SO S I oK o KB 1 2 F o [ 4%
Ge A S 7 S A BB F R, A T Ak
T A G S B 28 7 Al AR BT A &,
TSGR T R R AR, LA AR 2 T Y
TR K ERFEPIETERBAL T “ARE . 1Th
L RBET SRR, MR TR TR
i, KL T RAE AL B 5PN R AR &R, Tl
WFEESAP R TR MERER R, NS
AR P AR R SR A s B R RGP B 1
TE AL BT Y S R SE A S HEA , A8 S A AN TRl
iRy R IRBH PR T H, Dy A5 AT DA |
8 9 HAT SO0 7 i AT 1 A B A
2.4 B Al SIS R R

T PR B S T R A
— ORI R 7 Y — R RN B A, AR SR R T
Hh, T T A W SR BT BE A R A
TR M EZIAN T FE oy mar g h, X 5 4R
FEXHBGE P Tl B A rh B IRIR 9% | A 7 BRI
SRR, SR HBURL R T RN E 1 5 2 m PR R
2, M TR T 2 R AR O VR B Tk BT 5
WA R, BT MER— BN Ir 38 AR
SO A AR S B v B RS FNOR €5 S I 8 k2
T — i RE T R — A5 S IR B Y 7 i o] 3
WARZR, A HEAT 7 i AL 7 S Ak T 4 U5 12
SR

2.5 XEIFmaEnEITENER

SCR ™ i B4l A (L, RS AESCRI™ dh [ B 2k
fili L A BRI, S SO i B SR ML RS R T
THAE RS SCAF™ b B i AN (EL RT3, AT LA 25

B A ) i R (ELR0E , 358 [ G R S 4 ), R
v 285 ki, I BIE B AL R . AE S0
7 it it R PP 7 T, AR PEECOES B S i R A TR
P, BTRRNE, W T —FA B Tk E S
A7 il RSE A D TN IR R 5 o R AR IS 5 o
PR R, R T SCA R DA 4 RE S SCAR i R
VN IR R, oSO O B R B TR T 75
SN BBIETE Al A1, SCRI A AR SCPEN A AR 32
B MBI 5 CAIE ) PRI R A0 A E (TSI )
PR R, HOPTE N AR MA IR WMIE 3 fros, SChY
7B O PP R R AL T SCR T A AN 1
EALBLTT R AT 3G P 3 RPN IR R, al il PP 1A
RN I R 5 A AL BTN (R R B 2R
PGB E AR, R ALE T T A AT B O
B, DLKEISCAN™ b i 20K, AN R &
SR BT A R A A U5, PR IESC
B A SRR, IBE . PR SRR, —H A
HREFR, RSSO BT SN B SR
T8 SCA ™ il ity RN (AN A R T T, o R A 3
Gy, 5 SO0 il B by AN (LA 405 SR B At T B0 07 48
Z i, AT DU S (04 A J3E SR SR ™ il BE R 37
4551, B3R M T M E RS . HA, 1E
SCRI= S R R TEWEIA, BR TR R 2 SR dh s
HWIr s 5 S A R PPO R R SN, AT AR A SR
72 ARSI AR R R 22 H R TEANTE, DIA T 5838 3C
B SAFH LS, i85S M T K, e gt SRl
Pl RAYER R, Bl 0 F5 SCIL AL R S5 B A R

X RAERMAR
v "“""""""'"""""""'“""""’: l
: oIl =
W TNMAE 3
% : - ~ . {%
= 7 DN el
i i
k| A
Z | | R | ZRENR | et =

| AR WWiNEE

K3 SR AR R AR
Fig.3 Relation among relevant evaluation systems of
cultural and creative products
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