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Embodiment of Happinessin Product Design

CHEN Hui
(Jiangxi University of Technology, Nanchang 330098, China)

ABSTRACT: The work aims to seek the meaning and strategy of improving the happiness of product design according to
the product desigh method that reflects happiness. By studying relevant literature and analyzing relevant design cases, the
importance of happiness factor in product design was discussed, and the application strategy of happiness factor in prod-
uct design was expounded from the user's five senses experience and emotional experience. Based on design research and
thinking, it was proposed to use the five senses of vision, hearing, smell, taste, and touch to urge users to experience the
happiness brought by the product in contact with the shape, color, material, texture and other elements of the product.
Then, based on the premise of paying attention to the internal needs of users, the user's emotions were considered in the
experience, so that the interaction process was full of design temperature, improving the happiness in use of product. Fi-
nally, the human-oriented design idea was clarified, and attention was paid to the emotional experience pleasure obtained
by usersin use of product. Satisfying the user's needs is the premise of product design, and creating a happy experience in
use is the added value of product design. When the function and spirit are satisfied at the same time, users can achieve
self-realization and satisfaction, and naturally experience the use of happiness, which is the highest level of happinessin
design.
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