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Duality and Brand Design Strategy of Intangible
Cultural Heritage Ceramic Projects

ZHOU Dong-mei, FENG Xin-qun
(Donghua University, Shanghai 200051, China)

ABSTRACT: The work aims to develop an exclusive brand design strategy for intangible cultural heritage (hereinafter
referred to as "ICH") ceramic projects, stimulate the vitality and potential of ICH ceramic projects, make them adapt to the
needs of modern society and market development, and revitalize and promote the healthy and sustainable inheritance of
ICH ceramic culture. Under the background that China has been advocating the implementation of productive protection
for ICH projects such as traditional skills, branding is an inherent requirement and necessary condition for the
marketization of ICH ceramic projects. At present, the brand design of the ceramic market is mostly developed from the
perspective of commodities, ignoring the influence and function of the art attribute of ceramics. Therefore, through the
analysis of the characteristics of ceramics with the duality of commodity and art, the particularity of art attributes was
innovatively proposed as an important factor in formulating brand design strategies. The characteristics of individuality,
innovation and autonomy of art were transformed into labeled market strategy, innovative image strategy and autonomous
regional strategy in brand design strategies. The duality of ceramics should be emphasized when the brand design strategy
of ICH ceramic projects is formulated. The brand design strategy based on the duality characteristics is more consistent
with the attributes of ceramics, which can effectively increase the added value and market competitiveness of the brand.
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