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Innovation and Practice of Local Specialty Packaging Design
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ABSTRACT: The work aims to explore the development trend and innovative path expression of local specialty packag-
ing design in the new period. From the current situation of local specialty market competition, there was still a great space
for development, and the demand for the overall innovative design of packaging was still very strong. In order to enhance
the value and competitiveness of local specialties, based on the actual investigation of local specialties, it was pointed out
that the existing problems of too simple packaging and excessive packaging had adverse effects on the sales and long-term
development of local specialties. Further into the reality, the feasibility expression and development path of local specialty
packaging were analyzed one by one from the aspects of external visual translation and presentation, penetration and in-
tegration of regional cultural connotation and innovative integration with the times, and the scientific innovation and de-
sign practice of local specialty packaging were explored. The innovation and redesign of local specialty packaging are
beneficial to the construction of brand image and the creation of added value, giving local specialties more cultural con-
notation, promoting the construction of related brands, improving the market competitiveness of the products, and boost-
ing the high quality development of packaging design in China.
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Fig.1 One-piece rice bag "Surplus Year after Year"
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