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ABSTRACT: The work aims to analyze the design and application of a variety of Hainan regional cultural elementsin
tourism cultural and creative product based on the combination design of Hainan regional cultural elements and tourism
cultural and creative product, and explore various design forms and innovative methods of tourism cultural and creative
product nurtured by Hainan regional culture. Starting from the current situation of the design of Hainan tourism cultural
and creative product, it was proposed to combine classic Hainan regional culture elements with tourism cultural and
creative product. The characteristic cultural elements of Hainan were analyzed. The design and application of Hainan
tourism characteristic cultural and creative product of Li cultural elements and unique cervus eldii cultural elements of
Hainan were discussed in detail. Based on the important value of their combination, the ideas of excavating elements,
identifying audiences and enriching categories in tourism cultural and creative product design were summarized in depth,
and the effective application and innovation in culture, function and emotion were discussed. On this basis, some
constructive suggestions were proposed, for example, Hainan's local characteristic culture should be combined with local
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tourism cultural and creative product. Hainan regional cultural elements should be integrated into the design of tourism
cultural and creative product and its valuable elements should be focused, so as to endow cultural and creative product
more regional cultural connotations and better reflect the characteristics of Hainan regional cultural elements. Combining

the design and innovative application of local Li regional cultural elements in Hainan with tourism cultural and creative

product is conducive to promoting tourism cultural and creative product and innovative design. It makes Hainan tourism

cultural and creative product design more historic, cultural and unique. The design of tourism cultural creation products

from the perspective of regional culture should cater to the aesthetic concepts of contemporary people with rich

connotations and cultural attributes, take people's daily life and regional culture as the main reference, and highlight the

unique creativity of the designer. build a perfect combination of people, products and culture, and win good social effects

with rich and unique tourism cultural products.

KEY WORDS: cultural and creative product design; tourism; regional cultural elements
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