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Enlightenment of " Cultural and Creative Product Design
in the Forbidden City" to the Design of Modern Cultural
and Creative Products
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ABSTRACT: The work aims to enlighten the design of modern cultural and creative products by the design and market-
ing of "cultural and creative products in the Forbidden City", so as to enrich the content and form of modern cultural and
creative products and improve the cultural connotation of modern cultural and creative product design. Some "cultural and
creative products in the Forbidden City" were used as cases to provide reference for modern cultural and creative product
design. The design of cultural and creative products should follow the principles of practicality, innovation and character-
istics, focus on the excellent traditional culture and create their own characteristics and brands.
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