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Design Strategies of Museums' Cultural and Creative Products
Based on Scenario Thinking
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ABSTRACT: The work aims to work out the realities of homogenization, low cultural connotation and low aesthetic and
practicality of the museums' cultural and creative product design. Based on relevant theories of scenario thinking, the
cultural and creative activities of museums at home and abroad were investigated and analyzed. The existing problems in
museums' cultural and creative design were summarized. The elements in the scenario, including scenario information,
scenario events, user behaviors, behavior contact points, and psychological demand points were analyzed. Finally, the
model of scenario-based design was established. The scenario-based cultural and creative design strategies of museums
were concluded from three perspectives: product itself, cultural connotation and human orientation. Design based on sce-
nario thinking helps to better understand the behavior interaction and information exchange between users and products
from the perspective of scenario, enhance the attraction of products, create a good cultural communication scenario and
improve the sense of user experience in the scenario, thus promote the development of museums' cultural and creative
products.
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Fig.2 Paper tape series of the Palace Museum,
Shaanxi Museum and Gansu Museum
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Fig.4 Analysis of scenario elements
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Tab.1 Scenario-based analysis of museum cultural and creative products
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Fig.5 Scenario-based design model
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