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Integration and Innovation of Story Elementsin Packaging Design
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ABSTRACT: The work aims to explore the features of story elements in packaging design and the effective strategies of
integrated innovation. Affected by the general trend of the current consumption environment, the artistic conception is
more and more emphasized in product packaging to enhance artistic quality and appeal, to meet the emotional demands of
consumers. In this work, this trend of packaging design was analyzed. Visual effects and emotional expression of pack-
aging design were focused to lead to the narrative element with a few aspects of packaging design integration innovation
superiority; then the story and the concrete connotation of the narrative design were analyzed, and the feasibility of
packaging design was reviewed from an overall perspective. Finally, on this basis, innovative practice paths of story ele-
ments were put forward in three aspects: multiple forms, multiple narratives and multiple interactions. The value and the
practical significance of story elementsin spiritual thickness of packaging were demonstrated. Story element is a psycho-
logical lead for packaging design, which can not only promote the distinctive packaging style, but also show the deep
connotation and value of products in the visual level, promote the emotional communication between packaging and con-
sumers, and stimulate consumers' desire to buy.
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