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Design Method and M odel of Guoshanyao Cultural and Creative
Products Based on " Appearance, Behavior and Spirit"

YE De-hui, NIU Jun
(School of Art and Design, Guilin University of Electronic Science and technology, Guangxi Guilin 541004, China)

ABSTRACT: The work aims to explore and integrate the cultural resources with the characteristics of Guoshanyao by
studying the design innovation of Guoshanyao cultural and creative products in Guangxi. With the ethnic culture of
Guoshanyao as the core, the characteristic cultural resources of Guoshanyao were classified by modality. The design level
of cultural and creative products was studied, and the design method of "appearance, behavior and spirit" was put forward
in combination with relevant case analysis. A cultural and creative product design model with the ethnic culture of
Guoshanyao as the core was built and applied in specific design cases. By classifying the cultural resources of
Guoshanyao, the design level of cultural and creative products was transformed and refined, the design method of
Guoshanyao cultural and creative products was proposed, and the design model was constructed, which provided
reference for the design of Guoshanyao cultural and creative products. The design from the appearance to the connotation
of the product conforms to the psychological needs of consumers, enhances the value of ethnic cultural creativity,
provides positive practical significance and reference value for the presentation of the ethnic characteristics of
Guoshanyao cultural and creative products, and also has important significance for the inheritance and protection of the
ethnic culture of Guoshanyao.
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