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Excavation and Revision of Audience Negative Perception Factorsin Bestore Packaging

HUANG Ben-liang, XIA Jing-jing
(YanCheng Institute of Technology, JiangSu Yancheng 224051, China)

ABSTRACT: It aims to excavate the reasons for the negative emotions of the packaging audience, and find ways to cor-
rect the negative emotions of the audience. Using Rost CM6 software to analyze the high-frequency words, semantic
network and emotional tendency of the network comment text, clarify the coexistence relationship between the audience
negative emotions and positive emotions, and extract the result text of audience negative emotion. Using the grounded
theory to study the text of negative emotion results, summarize the reasons for the audience negative emotions, and con-
struct the audience emotional response model of packaging design. The results show that the problems in bestore packag-
ing visual image, star endorsement, brand concept, brand experience, brand responsibility and brand safety are the main
reasons for the audience negative emotions. Bestore packaging design trying to eliminate the negative perception of the
audience is not only the level of visual design, but also be considered in the system of brand reputation construction from
two dimensions of the audience cognitive response and emotional experience.
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Fig.2 Semantic network of high-frequency words

2.3 EREESH

7 AR 1) 2 A X4 R X R T R A B8 A E , L
B 17 SRR A I s 3 9 T A R I S ML A
B . TR A R P =AY R S L

JE . — =2, R Rost CM6 #14:%} 839 4
28 P SCAR HEA TR IR AT AT , 15 HH 52 AR B AIE S0 AR
Zi (W 2), Hr, BMEZNITE 473 45, 5
It 56.38%; TPEIEZE TS 175 4%, i Lk 20.86%;



282 fu, %%

T

2023 4F 8 H

EICE 2 e 191 4%, G 22.76%. AT 0L, R
BT 2% 2 AT BRI AR I 450 2, TH B 4N
o BB 25 RN AR 2B AR AR LA — ek £, R
JE 5 HA I

K2 RRGTEENKIILXANZIXERS T
Tab.2 The audience emotional distribution of the
onlinereview text of bestore Packaging

RSO 1, (i PostCM6 k4% 473 %%
FEUR 155 2 235 SR SO vh i iR AR R A 71 L4840 b, A
B AR IR U 45 P (L 3), IR AT LA MY, “op
E= I T G < - S Ry [+ X 1| RTve-
CRUE” T R CPLSE” CECE” S AN
WA, M EHY S Z A E AR, LT AR 2 A
XiF R A AL A R R R, ST A
P SARKME . etk A M ocE . HAERT . &

T T — %
B R A IE SISk, BT L EIL 4 T
Fb A 2% 117 7 13.95 P H LR, R R T A B O
115 B 13.71 [R, [RIEE, 35 44 BT UM 52 i) 24 NS00 2 AR A5 52 Ak
rl—]rilléﬁzg%- 175 20.86 *R*&ﬂzﬁl\ E/‘JQ/I\EE lil % o
125 — i 14.90 TETM ST 1, {#H PostCM6 %f:xf 191 4%
T8 17 4% 45 i 5.36 TH AR 2 28 TR SCA TP Y s R A T M4 #r, A
21 55 2.50 AT G M (LR 4), BB 2 g
\EE g 5
R 23 \\ =l
SN “-!Hi??-,’-%é
B 2 ,

Bl 3 BRI I e A i) 1 S 25 1]
Fig.3 Semantic network of positive emotion high-frequency words

mIER

Bl A SRR I e AT I 2]

Fig.4 Semantic network of negative emotion high-frequency words



a4t 164 ASE, A R TR A IR R R 2 I S R 283
MR R . “PhaR” LT e AT HET RS TS, F SR — BB R o —

“OLR” NI A s, TR R
T L WRNE . BT R RSS2 ARG G
PR BRI AR o TR R RRTH S 46 18 i LY
“TCRT CFUR” CBIE” AP CHEmE” WEIRT 4
L, [FVRETE TS BRI 2 0 R v i B, O 5 HA
TR R R o o e 11X L T Y 7 A BT
VR SOAR LI —RF SRR s, =
LT Z A RAT AR KRB BE . i
PRAE . piltn, A MEE NRBR S, 7 6a
A2, A AZEEMAE /Y e s IR IR
ATET BT L 77 i AR S 52 007 A T I 1
LRI Z, B — B X 46 T T B 6 Bk
K AL R, R S UK AR T
T 175 44

3 ZEAXHEMBETENEXEST

S2ANTH AR 45 2407 i R A JR , A 3 Aol ) B
MEOITE . ST, AFLR SN 191 ZR MG 4%
A BT I T A 32 Al =X 2 0 R £ 2
1, DI 7R Rl A 2 S AT AR 1 48 7 A 1 AL
3.1 FHA &

TE A G S A5 3 IR TORNAE T 20 L e 1A
4, LGRSO BORLBEATAR R, I X T SCAH I A

ANJEEET ) LASE AT ST ORI RN TSR Ao R A T
2552 ARAE W 28 SCAR TF G g ok R an sk 3 s, 3t
e 24 T

3.2 EFWAHm

= fih X 2 B A 0T T ke X 2 B T 443 3 W 4 252
Friess, d RIZIEmEZ [ A N FE2 R, SCBLE R R
A FEXE 24 ARG P L RS AT 405 T
FRFER I, A I 3=l g A SR Y < DR 2R S — )
Z—ArEhmE—a5 R U RN 24 A EEE AR
SR GO EAT X LG, $2 40 HH A% i e 22 ] S 22 A5G
F, fr3) 6 KB EL, A WRIERAWE"
i B OBER”  B RALAERR REAAR B
BRER” RN ESTE IR R e R T, Had
WL 4.

o Vi W i R R I W ) A 02 R 2k A
mr

EEWE 1. BT R AT . IS 2 AR R i
TR TR Rl R B KL
B TEEUR M. X En R i Mg S A4
GUE—, TS AN BBt XM . BLSEE BL A
Rl B TR TR | R R B | R R
Yo LA iU XU b 1 55 07 A
TEAR, WOE T ZARTIE S, R0 T 32 A0 Rl
TSI G L

R 3 FHMAmBTIE

Tab.3 open coding process

L A FF iR i
Y SVl WEl  Malt ki
ar g7 M OCYET BIATFAMEA . WIEITESCT RN T, AT, EEROREA ., SCAAEA .
13 “%”%L%ﬁﬁ%“%h53ﬁmﬁﬁzﬁmo%ﬁ’mT%%?,ﬁﬁﬂgkuﬁﬂ L i;@ i
KN, FEIREFE, (HAEMIREGE T, Ak, o %
alol F FAEEAIESEE 1, WHimERAET I, CAD YRR IE S A ), WmERAME A
a8 WRPHAAREDTE T, ALBUEITR KR AR, PHDCEARE
al7 X FRNGEME, BAFEX AL, BIWMBIRZRMALLT . WIRIEA o5
a69 TR I, BASBNM, BORHIAVERE, WUk REAFHZE  HEA =
ar7 KWRT, WRBEL, AHEESFEZDEDE, AHE AR
x4 FHARBIE
Tab.4 axial coding process
[ REIES 8014032 A T 2 -
RS EE 118l s 45
16 T )% WL R YRS B AU PLBEIE ZAN G =
TR (iR AR H WIS s e SR A TR
sl LR 24 B BRAE PSS TG B BRIV A B e
7 i BT FR S 0 A% BE 5 WA 3K %% st A 50 e ik
T B e T2 R Hr{E e A THE A T AT R
7 5 oK AL B Btk 55 i L2 4 R ]




284 fu, %%

T 7

2023 4F 8 H

EEWE 2. AP RO . LR Al B |
PR 7 AR MRS T E R AME o B e
PAHE GEAT 5 ARIME ™ N, (I FAS TR A A
— MMEGAT T 5 R A T — 0™ il f AR
T LGRS B A R, TR E X
Fr OB, P B R R AL S AT S
A R Z R AYIR R o R R LA I Y
AXHEGAT S AT T BT, RORHT G TR ek
By, Bt — R L T R AT e R
RS2 AR T I R RIE Z AL A A7 IR
AT A TR R AR

EEWE 3. WAL Al AL A R A4 5
— 2P A R B ARAT 44 B WA R A R A
WAL BEBEAR , RERE AR B A B S R A A% B AR
R L BIRRAE . Tl A R
IR ACH RCR « 1205w SR W e R 51 1 4
sty SR ) (2 B AR o R B0 G S AN B b — L 1
R, ZAR YR RS2, JFREE R =
U YR A o

EEWE 4. A RS RERIE o JR  Ah RE  JEA
FIa AR E SR T,  S R i R BT AT
R A e B I B T B A TR ™
ity LR TR] AL AR BE g, DA I TR T 4 31 5 AR AN [ 119
I i ERCIRIME RS o XL 2 T B T i T 44y,
LA BIHES | A% | ALK B . 7 i i |
Mg . TR AR 5| ) SR 2 B MR B (1
KIESZ o PR SCAR Y R R AT
BT 32 A B it Gl TS SR A AR AN T ) i R AR

FEERE 5: SMTHERE IS . YRR RN
g, (Hid A FE S E MR, HERm AR A, A
NN IR R PHIUE, 2B ERZ
W BFEHER G ST, ARERITS O H P,
AN i AR B R e, TR R A I Ak
REPFE: “FRIETRE, FRESEMR, L&k
TEMG L0, ABRERID 7 AR S BEIRS ? BRI,
I AR K T IR RN R At B R T AR R DT

LI 6: AR LK% WITmeRE LT #
B S5 BT 10 o L0718 09 7 SR BEAR DR 7 S A4 R
JO7 A 260 0 A T TR 7 SRARML L AR AR S PR L
Rty T2 BORSFRRAL, FRR B4 5 il
ilf AR AR AR, X BB B A A IR Pl IE
& QUBRE T AR o 2 2 B M A &
MBI AT, SF R X0 i 4 s TR SOR TP
CTLRARME” MM CRIEERET B A
“ZEAZ” AR, UL R R BT S I A A i
LA A T A K SR

3.3 EEXEmD

e U 1 2 0 i 0 T2 T W 4 G R A A
0 S, PR SRR OIS, I

AR LA R OR Y 5 R 0O AT R R
WA R = YU 5 o R S P 22 (R SRR R, e
e SR Z W X — A% 0uEE (LA 5).
otk SR I RO FEZAR
XF LA R AR TH IR IR A RN A IR 2, 16 6 Sl
Wirb, WAL RN EARZ T | dh L AR R 1
W8N B A S it R AR B2 Tl R 5
TR NKE 2 100 il 2 e AR 22 1T 5201 32 AR i it
AR E o A — 4 ) U PR RS o it ot S 7™ A T

LA

SEREL SEREL piev: 34
[T FRAAE g E E
Bt E REFNS HERES
R % X4t Bl T LE
"It KA WitE A BERERITH

URERTHE R SR EYFFRIE

EeL FIERE FIERE

| RIMEREEIR
EeL FIErE Eit:
R E R mERERRS REREXREE

FRRE TEE% BE&K
OS5 Mg IZHs IR =
E ]| MIETE ® it U
M ERF HaRE WitBR 5

SEREL SERF 1L SEEF L

K5 Mgt e
Fig.5 Selective encoding process

4 RmETERZERFERRMEENY

KM m I RS AN, BRI E
AR B AR — R, 2 AR
T AR AR R 25 A PR e S 7 1 3230
W5 i o S5 88 22 ) ) S R AR, {ELSZ ANAE TN IR it
Bl RIS, G IR R SR TR 5 W it i 525 B 14
WE? YA RIS, 6 Ef R “REIER” “ W
BT BT ARSI AR N R, 2 a5
JEREB AL ERAE ;s B BT IARL; A
57 R TG CEMIHE” M CREE e 8 TAT
s POFEAHEFEN . FHEAERT, J2 SR B i B iy
PIAZ o F SR A2 A0 B it B 1 40 20 ) 16 B v A6
B (ULIE6),

BRI 7R, 32 A ELRE nT ™ A2 P J7 TR BN - TA
RS JSE RS RS o 8 DA A R B A2 AR T i o
G, MRS X ALAE B EMBEME. HiiH2Z,
SRS R IRV, A — 72 R 2 it o G 25
JEREBE . AN REA A S B R B, S 2



a4k 16 HARSE,

285

17 i[5

T [emae

P06 R T2 2 AR A Y
Fig. 6 Audience emotional response model of the packaging

AR SEABRT 1], A9 A A RS I MR S S A P it 5
EIEREE TR U, SZARAIAI S | ARSI |
Py i) = Z AL, e AR . R
i Gl % SR BN 3T TR M i it S

Si—, NI BN . R AL e 1 52 A
EEARH BTN, 2 A 32 AT B it il i et P
(RS | ACAZANPFHY, 2 00 TR] 15 52 A B i 5
B Al R DG B o VIO AN SR 52 ARE A IR 28
B ICHZAER— 2L, LS WS S ARBIR I 2, H
B G4 o B RIS R 18
REGHF N, RAREWRE oh 28 B Y 155
T, RIFIREA G R T WIPHE T PUE B,
TACT N, 2l ol % 52 AN il ot 222 38 REARUR ™ i Tt
B ATH AR

B, MR RO . R AR TE 2 A
FRARE B RBORL , F B 52 AR R i 6 i L 1 17
SRS, BRI AR 0 52 A R Al Bl T B9 A R e
JE o BURBITERM, &AW1 1 P R A8 B4k [k
ZARMIRAG R, 2 IRER L St —FhIE A R 4319
AN B A PE « TR A B A, XA Z B 7,
B, RN NER Bk 7% M RIS 4
A, S AR . fheE . BT BRI R
BT, AR PR MRS AR B
fith Sz 52 AT AT 2 o BIANA R RS R RIR A TR
SEAWEI, AR AT A DRI H DRz
MR R UL, TR BRI, TR IR
5 RSB AR, ST A S T

=, LTSS R IS SE o R A 520 32 ARAT
SRABEIE] o 32 AR DAL I A B B it et 2R =2 1)
FAAE 3PHATRE . — WM —2; —RAME SR =2
FETEI o FA DA R IS I 5 52 AR B A
RS R BN E R, A REEALE S
JARSEES L 2 () AT 2R o TEAN U ot SR L o AR

AIZPER Al LS ZU A iy B T2 A SRR 0 25 1) et
LA OS2 ARSEIET BN A B, L
SRR BT T 16] DA T B2 i i o S 5 o

15 R bl b, o SR STE RS A
JE A X SR T WA VSRS DR R TH R I, — DT
K H R AT A BRA R, 5 — 5 Tk A ik R A%
BT SCs o BN, i 52 AN A 1 2 i B2 B0 2 1)
RO e Rt 1 BB A B F AL 2 T ORI
555 B0 | A0 R MR I 1R A e i S 0 A A A A
TR R AT s ) B R o X SR fph e 1 52 AR 6 %% 14971
NI

5 #iE

Rt B 458 O 258 PP 2 AR L i T R OK
Wi B WA 1FD) RostCM6 AT HIFL
AR PR IR KT R i Bl 286 00 2% D138 S v 119 52 AR JER A
PEATOETE, AR RUT 45

B, RLah AL S R LU S 4 0
TR 28 T o B2 R0 A T B 13 4 14 i )
LTI AAMAIER . S EAE .
A RS | R DT S W 2 A SR DT TR TE Y [R)
S AT AT 2 7 /R 1 AN

B, R TR AR RS AL 4R
HZ AT RN R Z MR N TR &R, 1R T ki
Tl i S B 2 [ )3 A O R B B2 AR TR A i it
TR TP T2

=, AR B ER Z AR, 2 AU
SR RE BT R T, RLRE AL BT A S
HRM ARG EF R, Tt s,
WAELTT, FRRLLASZ A I Ol e, B HB IE 32 AR
TR, 32 A B i LAY i R, Al k0
SRR



286 %% T 2023 4F 8 H
Sk [10] Ao, haeds. HET I 4% SOAS A L0 6 ik i Ui 72 1 X
‘ o o HEAEBF 5 —— AR LA 44 DR (UL, AT K272
[1] sceds, Hete2. R XEZ M Xk 507 & % R (FF 24 2R ), 2020, 44(3): 131-136.
S ——3 T M2 O SCAR BE [J). 28 58 B, YAN You-hing, GUO Liang-hong. A Study of Senti-
2022(3): 165-171. . . mental Features of Red Tourism Tourists Based on Web
WEN >_('U'XU' X|A_O Shl-zhen._ A StuFIy on TOU”St_S Text: A Case Study of Shaoshan Scenic Area[J]. Journal
Perception of Tourism Image in Wulingyuan Scenic of Xiangtan University (Philosophy and Social Sci-
Area—Based on the Text Data of Online Reviews[J]. ences), 2020, 44(3): 131-136.
Management and Administration, 2022(3): 165-171. [11] 1T, WO HSEIM]. 2 B dbst: k2 Toll g
(21 ZEHtln, 2w, XUHE, <% e 4% SO A 45 ST k. 2011.
R PP IR E[]. B RETHFEPLS BT, 2013, 3(5): REN Li-sheng. Design psychology[M]. 2nd ed. Beijing:
31-34, 38. _ _ Chemical Industry Press, 2011.
LI Lu-yang, LI Yu-gin, LIU Ting, et al. Research on In- [12] ko, a2 F. 3L 45 PE A SCAR S0 0T 0 B 1 25 2 F
formation Credibility Based on Web Text[J]. Intelligent 5¥ DA M =05 A X I [ ). AR I 2 B 2
Computer and Applications, 2013, 3(5): 31-34, 38. ##, 2020, 36(9): 102-109.
[3] XAk Ah. BTN (E: R A E RS = ZHANG Xiao, X|E Bao-tian. Homestay |mage Based on
[J. %’Eﬁi,“2018(2): 50-57. . o Network Text Analysis: Taking Three Lanes and Seven
LIU Jing-jing. The Value of Design and Designing the Alleys as an Example[J]. Journal of Chengdu Normal
Value: Tiger Pan Packaging Design Lab[J]. Art & De- University, 2020, 36(9): 102-109.
sign, 2018(2): 50-57. o [13] BTHOZR, . 2 I AR RO LA b X o
[4] EH T WG SCARST T BEIE iR Ui B 4 i & 18 T WFFE R BLSL M EL]. 45 2297, 2010, 7(5): 656-665.
FE[]. EBITESIT &, 2019, 38(9): 115-119. JA Xu-dong, TAN Xin-hui. The Actual Value of the
WANG Min. Research on Tourist Perception of Yin Dy- Classical Grounded Theory and Its Spirit to China
nasty Ruins Image Based on Network Text Analysis[J]. Management Research[J]. Chinese Journal of Manage-
Areal Research and Development, 2019, 38(5): 115-119. ment, 2010, 7(5): 656-665.
(5] RS, WIfeAk, BUAEM, % ETEMABSREN g mse, premee. SURBNE: — RO R BT I
i Do VA i RS (). iR T, 2021, 36(10): 3. BAREF M, 2001(6): 51-53.
113-124. o FENG Sheng-yao, XIE Yao-ni. Grounded Theory: A
ZHAO Si-han, HU Chuan-dong, LUO Zi-bai, et al. Novel Qualitative Research Method[J]. Modern Educa-
Evaluating Tourism "Fun" Using Constructing Grounded tion Review, 2001(6): 51-53.
Theory[J]. Tourism Tribune, 2021, 36(10): 113-124. [15] FheHs, WI~Fin, EHBH. ETH RIS M G R
[6] Z4kiE, L. FLARMSH TR . B 56 Pl AL R Z 5L 2248, 2018, 55(6): 31-37.
G TR AR AT FER), 2019, 7(1): 35-49. WANG Xiao-yan, HU Shou-zhong, JU Ling-ling. Re-
WU Ji-xia, HE Wen-jing. The Methodological Implica- search on Influencing Factors of Smart Clothing Com-
tion, Construction and Integration of the Grounded mercialization Based on Grounded Theory[J]. Journal of
Theory[J]. Journal of Soochow University (Educational Silk, 2018, 55(6): 31-37.
Science Edition), 2019, 7(1): 35-49. o [16] HEATH H, COWLEY S. Developing a Grounded The-
(71 SRR, ZFaZe. USRI L SRR thas ory Approach: A Comparison of Glaser and Strauss[J].
W5, 2020, 35(2): 75-98, 243. International Journal of Nursing Studies, 2004, 41(2):
WU Su-ran, LI Ming-hui. Grounded Theory: History and 141-150.
Logic[J]. Sociological Studies, 2020, 35(2): 75-98, 243. [17] Tk, &8, B H0H%M]. dbst: HEET
(8] BOA, ikt JLABIIEH M k). A 553 et AL, 2005: 88,
W43, 2020, 41(5): 15_1'163- _ WANG Yong, GUAN Yi-jie. Modern advertising psy-
JIA Xu-dong, HENG Liang. The "Jungle", History, and chology[M]. Beijing: Capital University of Economics
Approach Road of the Grounded Theory[J]. Science & Business Press. 2005: 88.
Research Management, 2020, 41(5): 151-163. (18] M—, ZEW, EmTHE. SRR RS 1Pk

(9

ZE7, MRSt CiteSpace: FHESCAIZHR AT #AK[M]. 2
Ji. bt EHRRATE 5 5 R4 kL, 2017: 200.

LI Jie, CHEN Chao-mei. CiteSpace: text mining and
visualization scientific literaturelM]. 2nd ed. Beijing:
Capital University of Economics & Business Press,
2017: 200.

BLAIBESE[). A4 T2, 2021, 42(24): 266-271.

FENG Yi, LI Jing-shi, WANG Li-mei. IP Application of
Emoji under Brand Design[J]. Packaging Engineering,
2021, 42(24): 266-271.

TG



