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Integration of Regional Culture and Cultural and Creative Product Design
under the Background of Integration of Culture and Tourism

HOU Ming-ming
(University of Sanya, Hainan Sanya 572000, China)

ABSTRACT: The work aims to seize the opportunity of the times under the background of the integration of culture and
tourism to integrate the regional culture better in the design of cultural and creative products, and excavate the cultural
characteristics, cultural values and aesthetic orientation behind the products. Based on the background of the integration
of culture and tourism, the significance of the integration of regional culture and cultural and creative product design was
explored. Combined with the needs of the current consumers, the regional culture was appropriately applied to the design
of cultural and creative products. The integration of regional culture into the design of cultural and creative productsis an
important way to inherit the regional culture and enhance the cultural connotation of the products. By integrating and de-
signing the regional culture in afolk, practical, contemporary and comprehensive way, the design of cultural and creative
products can be more vital.
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