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Cultural and Creative Product Design of National Highway G318 from
the Per spective of " Two Roads" Spirit Inheritance

QIU Qiao, ZHANG Bo
(Chongqing Jiaotong University, Chongging 400074, China)

ABSTRACT: Based on the research on the design of cultural and creative products under the "Two Roads" Spirit of Na-
tional Highway G318, the work aims to enhance the group recognition and intergenerational inheritance of "Two Roads"
Spirit, break through the current situation of the lack of theoretical research and design practice of cultural and creative
products related to "Two Roads" Spirit, improve the design level and design ability of cultural and creative products under
"Two Roads" Spirit, and provide ideas and guidance for the design of other current red cultural and creative products. The
significance of the cultural and creative product design under the "Two Roads" Spirit of National Highway G318 was cla-
rified, the difficulties and shortcomings of the cultural and creative product design under the "Two Roads' Spirit were
analyzed and the "Two Roads" Spirit resources of National Highway G318 were sorted out. Finally, from the perspective
of the "Two Roads" Spirit inheritance, in close accordance with the internal logic of "inheritance-integration-propagation-
growth" and based on the thinking of relationship among cultural and creative products and cultural transmission, design
innovation, brand and integration of business types, a series of strategies for the design of cultural and creative products
under the "Two Roads" Spirit of National Highway G318 were proposed. To realize the inheritance of the "Two Roads"
Spirit, it is necessary to realize the accurate expression of "Two Roads" Spirit by cultural and creative products in terms of
cultural elements, design techniques and design thinking and also to broaden the thinking and vision of cultural and crea-
tive product design based on the resource endowment, historical context, red tourism development, transportation and
tourism integration and other factors of National Highway G318.
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