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ABSTRACT: The work aims to explore an effective way to improve the packaging design level of cultural and creative
products, and enrich the theoretical and practical research on packaging design of cultural and creative products. The
definition of cultural and creative products and the importance of packaging design for cultural and creative products were
briefly analyzed and discussed respectively from two aspects of enhancing user experience and drawing lessons from
philosophical thoughts in traditional culture, thus to promote the experience feeling and cultural grade of packaging de-
sign of cultural and creative products. It can be concluded that the importance of packaging design to marketing promo-
tion of products is self-evident. Good packaging design can directly affect the sales volume of products. It is also an ef-
fective means for enterprises to establish brand images and achieve business goals. Therefore, it is required to constantly
improve the packaging design concept of cultural products, strengthen user experience, and improve cultural taste of
products.
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