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Visual Analysis of Digital Cultural and Creative Industry Research Based on CiteSpace
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ABSTRACT: Digital cultural and creative industry is a new form of business facilitated by information revolution and
technological innovation, as well as the continuous crossing and development of multiple industries, which is closely re-
lated to culture, economy and national strategy. Through the study of digital cultural and creative industry, the current re-
search hotspots and future development trends in this field are obtained, to promote the competitiveness of the industry in
the new round of scientific and technological revolution, industrial transformation and future competition. CiteSpaces is
the most popular visual scientific literature analysis tool in the current academic field. It can be used to construct the sub-
ject knowledge map, analyze the research hotspots, and reveal the frontier trends. Therefore, CiteSpace was used to sum-
marize the literature of CNKI from 2002 to 2022 and make visual analysis. Digital cultural and creative industry is a new
interdisciplinary research field. In the past four years, the digital cultural and creative industry has developed rapidly,
which is closely related to national strategies and policies. The research topics of digital cultural and creative industries
are rich, and the research hotspots are digital media, cultural industries, creative industries, cultural and creative indus-
tries, and digital economy. There are some problems in the research, such as insufficient research commitment, weak sense
of cooperation, difficult combination of theory and practice, and backward industrial construction. In the future, thereis
a large research space in this field, which needs to be further promoted. The cross-institutional, cross-regional and inter-
disciplinary cooperation platform needs to be established to strengthen the quantitative research of digital cultural and
creative industries and provide guidance for the construction of a new pattern of digital cultural and creative industries.
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tive industry research from 2002 to 2022
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Fig.2 Scholar cooperation map of digital cultural and creative industry research
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Fig.3 Key word co-occurrence map of digital cultural and creative industries
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Top 20 authors with the strongest citation bursts

Keywords  Year Strength Begin End

2002—2022

EYce 2002 118 2002 2019 s e e

BeFHi 2002 229 2010 2013
I 2002 152 2010 2013
ScikReNr 2002 143 2010 2013
SCikBIE 2002 134 2010 2013
ek 2002 1 2010 2013
RIBEEE 2002 114 2010 2013
BeEpA 2002 42 2014 2021

R 2002 291 2014 2021
e 2002 224 2014 2021
&S 2002 193 2014 2017
Hifvr 2002 179 2014 2021

BFERHE 2002 174 2014 2017
SR 2002 1.02 2014 2017
ARIET 2002 1.01 2014 2017
BF&y 2002 523 2018 2022
RiE&ER 2002 212 2018 2022
JE| 2002 127 2018 2022
FFPER 2002 114 2018 2022
AR 2002 1.06 2018 2021
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Fig.4 Key words emerged in the digital cultural and creative industries
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