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Design and Development of Cultural and Creative Products

NIU Fu-jie
(Shanxi Institute of Science and Technology, Shanxi Jincheng 048000, China)

ABSTRACT: The work aims to explore the concept and value of cultural and creative product design and development,
and provide reference for design and development of cultural and creative products. The design and development of cul-
tural and creative products were discussed by the methods of literature and case study to make the research more system-
atic and scientific. Cultural and creative products include original product design and creative derivative design. In the
process of design, it is required to adhere to the combination of consumers and cultural and creative products, the combi-
nation of scenic spot culture and cultural and creative products, as well as the combination of natural environment and
products, so as to make cultural and creative products more in line with needs and requirements of consumers, and to give
full play to the role of cultural heritage based on the realization of the product practicality.
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