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Cultural and Creative Product Design Based on Yancheng Wetland Culture

JIAN Sheng-yu, SUN Tong
(School of Art and Design, Yangzhou University, Jiangsu Yangzhou 225009, China)

ABSTRACT: The work aims to analyze the wetland cultural resources of Yancheng and design cultural and creative
products with the cultural imagery of Yancheng to enrich the product range on the cultural and creative market in Yanc-
heng, and promote the dissemination of regional culture. The content analysis method was used to analyze the cultural
imagery of Yancheng wetland culture, the user survey method was used to sort out the needs of target users, and the mar-
ket research method was used to analyze competitive products. The representative elements of the wetlands were extracted
and selected to carry out a series of creative design of cultural and creative products with the users' preference of Yanc-
heng wetland culture style. The use of cultural imagery analysis to deeply explore the wetland cultural resources and the
design of cultural and creative products can inject new momentum into the development of cultural and creative industry
in Yancheng and enhance the soft power of Yancheng culture.
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Tab.1 Analysis on contents of Yancheng wetland culture
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Fig.1 Research ideas
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Tab.2 Analysis on competitive cultural and creative productsin Xixi Wetland
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Tab.3 Analysis on competitive cultural and creative productsin Yanghu Wetland
PR GBS JLHR R BYiji 2
X
w7, PRI, A
o~ T i 7 1 = 3 A
‘r‘v‘* g JUE, Tt 5 i A
,ig, NGERRERL
WA ok ETNES NS
RIFNEET M WS IT R H HIdh
BN REER
L SIRH RS £ R .
fri A BT R i i
AR — “H R BT
3D FHE AR JEE 7R T SC AL B A5




44 5 221

CESTNE NF'S S8 S 1S QA8 Qi itvatkion 305

3) BUSFEMIESCR) ™ b o SR Y T A SCaY
i 2 EEMORS SE Y BE I A T, 32 SR BE I AR RO
IRE L BURE R R SNOUER , M REmS BUAUHIR A A
T3 i — R PV SCRI™ o 7E moE R b, F Y
SN SRAFHTH R IE R | At S IRAERR 5 i
AR ) SR IR A5 S BT % O 5, T ROR AR
FURSCIN T 3] % b5 SURSCIEZEARZ 365 TingsSC
IRELE, ATt A RIRAE . 7ECe N L, 12
BE 702 1 RS TR 1Y) Hp T SO MO BE T DAk
HARE o A, ZREH Pk (Kim ) (_EBE#
FEDCETIUE . R Mk AT o BT
SCH . ikl M. QUEALY, R BN,
L3k 4.

4) JCHUECE Y B SO o U RtECE T B
A SCRIT fh 32 22 FTBCE AR S HOTR | BUE L
FENKAT—RI0ME. N b, FEAA
GARTESC, Tl $ERAK s RUBCA A B, B9 R A4 i 5
SRR E T — B LR, M5 5
MRz, fifl. WE ., FEROURMAE ., W, KR
JCE AR E AU RS FOCR o Al E AT
AT, AR A B e R SO B R Ml T R AR BV
B S, BRI SO, Rl R A G SO Il 2
SERCE I BT R AL GO L R IR, ECIE B 2 Ay
ik RAGE L A TSl Bl SO R A |

i AR B SR THE

Hin&E# M HHE P . KEH RIS (LumEs )
( BBEG . 228, BHTUEMEER . £k
by AT BHAS . SCE L WS . B AEAL
Wy, AR, gk 5,

DL, #0267 — S HARZE B, fEXseEfirh, &
T 22 2% W TP 4 8 55 2 4004 7= i 3R 1T 1 18 31
Fiko PRIIRE R CE . HRMZE, Bk R
JE = i Z P BN SR OSBRI AT, 7
KZ VK —F5E I AT B 358, 4 A7k R4k
FEBRBR BT, T AL BT 55 o AR SO ER IRIE H
XAt k&, i3 FSCAR B 1 AT R R — AR R & R
SCARDT SRR 28 AR AT R R SE AR SR =2 i
3.1.2 PRI R R ) A

ANl TR — AN P SRR R A T
Ui — B R ) A, SR AR e AR — A
mn s, AR AT S SR . XK T
TR, X P & py AR AR E A . B X E IR
T b SCAB ™ ST 37 K A M R) 4, B A% 80%.
POl EES7 TS (|l

1) BRI S SR = i T P N E 258 |
PR R4, e M A AR A, WA 2,

2) KT ER IR . SCAR R (B R FEAIAE , T 2 R
177 O T IR R B SRR 5 H A A,

x4 BEHYEXETFRERSN

Tab.4 Analysis on competitive cultural and creative productsin Dunhuang Museum
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Tab.5 Analysis on competitive cultural and creative productsin the Palace Museum in Beijing
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Fig.2 Consumer gender and population distribution
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Fig.6 Cultural and creative series of mobile
phone stands of Yancheng Wetland
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