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Interactive Wine Packaging Design Based on Behavioral Experience

LUO Huai-lin', ZHAO Chen-long'”, HE Ting?, DIAO Hou-chang’, LU Yi-ting'
(1.Sichuan University of Science & Engineering, Sichuan Yibin 644002, China;
2.Sichuan Yibin Plass Packaging Materials Co., Ltd., Sichuan Yibin 644002, China)

ABSTRACT: The work aims to apply behavioral experience theory to wine packaging design practice, reduce users' un-
derstanding and learning cost of interactive packaging, explore effective methods for applying theory to practice, and seek
potential connections between production assembly and design. Starting from the framework of several stages of action in
behavioral experience, the evaluation gap between the unconscious stage and the interactive execution gap in the user
behavior stage was extracted. The theory was combined with the design practice, focusing on the design of refined un-
conscious stage, the execution gap and the evaluation gap. The theory was integrated into the whole process of product
design. An interactive wine packaging that basically met the user's requirements was obtained. The unconscious stage of
user behavior could reduce the user's operation steps and reduce the cost of learning and use. The basic framework of be-
havioral experience theory can effectively extract the user's unconscious stage, implementation gap, and evaluation gap,
which can provide good design guidance for interactive design with products, and explore new methods of interactive
packaging design. The design not only provides a theoretical research reference for packaging design, and but also ex-
pands the theoretical application research of behavioral experience.

KEY WORDS: industrial design; behavioral experience; interactive packaging; wine packaging
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