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Sustainability of Fresh Food Packaging Design under the New Retail Format

WANG Juan, LI Xueyan
(School of Art and Design, Guangdong University of Technology, Guangzhou 510090, China)

ABSTRACT: The work aims to explore the sustainable development strategy and design practice mode of fresh food
packaging under the new retail format from the perspective of ensuring the safety of fresh food, enhancing the consump-
tion experience and improving the social value of fresh food brands, to reduce the resource waste, promote the sustainable
development and meet the purchase needs of different consumers. First of all, based on the problem orientation of fresh
food packaging pollution, the current situation of fresh packaging design in China was analyzed and combined with theo-
retical research, the sustainable design strategy of fresh food packaging under the new retail format was proposed: modu-
lar design that could be combined circularly, humanized design that paid attention to emotional experience and intelligent
packaging and brand design that focused on technological innovation. The sustainable design practice of "Erli" fresh food
brand verified the feasibility of the design strategy. Under the environment of new retail formats and epidemic prevention
and control, through the research and analysis of the current situation of fresh food e-commerce and fresh food packaging
design, the existing problems of fresh food packaging at the current stage are clarified, and the sustainable design strategy
of fresh food packaging is discussed to provide design practice reference for sustainable fresh food packaging.

KEY WORDS: new retail format; sustainable development; fresh food packaging design; sustainable fresh food packag-

ing design
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Fig.1 Fresh food e-commerce model map
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Fig.4 Packaging design process of new retail fresh food
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