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Cultural and Creative Product Design Based on User Experience

ZHUO Na
(School of Fine Arts, Inner Mongolia Minzu University, Inner Mongolia Tongliao 028000, China)

ABSTRACT: The work aims to explore the path of cultural and creative product design based on user needs and user ex-
perience, so as to make the cultural and creative product design meet the user needs and achieve success. The method of
case study was used to summarize and explore the methods of cultural and creative product design. In order to achieve
success in cultural and creative products, it is necessary to consider the user experience and needs from the perspective of

users and then design products based on the user experience.
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