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Interactive Design of Cultural and Creative Products from the
Perspective of User Experience

LI Jian
(Communication University of Shanxi, Taiyuan 030619, China)

ABSTRACT: The work aims to explore the design of cultural and creative products from the perspective of user experience,
especially the interactive design strategy of cultural and creative products, in order to optimize cultural and creative design and
create products that better meet user needs and user experience. The literature method was used to study the current research
status of cultural and creative products from the perspective of user experience, and the case method was used to further under-
stand the successful cases of cultural and creative design based on user experience, so as to provide reference for design. User
experience includes sensory experience, behavioral experience, emotional experience, thinking experience and related experi-

ence. The design of cultural and creative products should follow the user experience to design interactive cultural and creative
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products that meet user needs.

KEY WORDS: user experience; cultural and creative product design; interactive design; five senses
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