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Integration Design of Nixing Pottery Culture and Digital Cultural Creation
under the Background of Culture and Tourism Integration

LI Weiwei
(Beibu Gulf University, Guangxi Qinzhou 535011, China)

ABSTRACT: In the context of culture and tourism integration, it is necessary to seize the opportunity of rapid develop-
ment of tourism industry and cultural economy, condense the visual symbols of Nixing pottery culture, use digital tech-
nology to integrate intangible cultural heritage and digital image technology, and produce digital cultural and creative
products with inheritance value and innovation. With the Nixing pottery culture as the starting point, the current devel-
opment status, the cultural characteristics, and the humanistic sentiment of consumer needs of Nixing pottery culture were
analyzed, the design issues in digital cultural and creative product communication mode, media characteristics, and cul-
tural symbol transformation were sorted out, the significance and value of cultural and creative products in the context of
culture and tourism integration were explored, and the design methods for integrating Nixing pottery cultural elements
with digital cultural and creative products were proposed. The integration of Nixing pottery culture and digital cultural
creation is a new approach to inherit the intangible cultural heritage of Nixing pottery and enhance the cultural connota-
tion of products. It enriches the form and content of tourism souvenirs and cultural and creative products, and is a com-
pletely new attempt for the inheritance and creative transformation of intangible cultural heritage.
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Fig.1 Collection of technological and cultural characteristics of Nixing pottery
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Fig.2 Design of Nixing pottery cultural and creative products
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consumption, culture and tourism integration, and
digital cultural creation of Nixing pottery
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Fig.4 Design principles for digital cultural and creative
products of Nixing pottery
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Fig.5 Design of Nixing pottery cultural and creative
products for "Zhuang Xiang Ge Yun"
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Fig.6 Intangible heritage cultural elements
of Nixing pottery
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Fig.7 Cultural translation ideas of Nixing Pottery
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Fig.8 Digital cultural and creative design method based on Nixing pottery culture
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